
(I) 1 Registration No. : 1919643 

EAGtE LEAP 

D 

PRINTERS AND PUBLISHER PVT. LTD. 

''Environment : Issues And challenges'' 
q(lfq{OI : 311fiJI 311cf.loi 

--------EDITED BOOK--------

CERTIFICATE 
This is to certify that, 

Mr./Mrs/Miss./Dr./ Tai Babarao Uke, 
Smt. Radhabai Sarda Arts, Commerce & Science College, Anjangaon Surji, Dist 
- Amravati .. has Contributed Chapter/Research Article in "Environment: Issues 
and Challenges" Published on 02 October 2023. With ISBN No : 978-81-963340-
7-9. He / She Contributed Book Chapter entitled Indian Business Environment. 

~-
Mr. Sandesh D. Pahulkar 

Publisher 
Eagle Leap Printers And 

Publisher Pvt. Ltd. 

~· 
Dr. Pravin P. Kulkarni 

Chief Editor 

• • 
• 



-@ 
ENVIRONMlNT ......... 

Issues and Challenges 
q(lfcl{ol : arrfur 31 lc~lal 

Volume: Ill 



- -

- ---._ ... ________ , -='=~---------.1',__,,_. 

C.:iien:"" 

"TT" - -1:n1 t:• "CJC 

-.. '.w.:t:.ts:Bxs-ot:Si Gsona &.r3e- a• P~S,se;a - , 

B2si,es;E:.si.:111neacil\lta+i< -
nte--~ ·- - - .tla k I -w:tSi<1't"N:1'GWRASSpr.-z I ~-

iieat11AtWWi ii G'Wiai;~ffi&- SSW-WU NWN ]W:5 w.la:z_ 
pci'si:s_ 6r-hsa-«Edl:'laslii3 

+l&&§!iili>»f:puaca ~.rs S.-:~""'brr~ • _ ira to. iw&t»ffi.? ca jikSi #bl o N p:u:; i,-:,s N 
alsv,Ly_ B ya lzc ST:,-8 --- Jlae O!E'f' frt hi r:;,1¥::d 
fJ;teai&Ji IN!,~.., :JCf« aciaisiw 1as a,ax ad 11¼:iiie 
~-- .. - 1.___ - ~-- -iJAJW ~•a-w '1MRS:S D J'Z$,T.w'"'Q (W" tX:iliitue, Q,Jldt:St - • -« h @ R 4 t#M&i h- 2 par i :a4ar ia ce n:ald, b-

,. le6e cit ~-jt&& n.Lces dllesak cf «M"~J m.r s Aa + r ar,,eas ze okamiw :m i1 is CltJbi 1k co te,J nae &ran~ aa: oa a: ;:al Prnies;.,ul 

Lniaasw Ir- sadO, lrr_!CS("\i,1111} Ile 

l 
l 



:978_81-963340-7-9 . Year : 2023-24 
RN d to adapt themselves to this change to survive ents nee . b • Th £ • . . tll d succeed 1n us1ness. ere ore, 1t 1s important to ·~s~ h in lear infor1nation of t e concept of the business ~eac f. • h . ent and the nature o its various components. T e word ,rontn . ' h l 1 business environment s ows t 1e power, components rna • h. h fb • . stitutions of business, w 1c are out o us1ness control ai;id the functioning of business activities. These include omers, competitors, suppliers, suppliers, government and ial political, legal and technical components. Some of these onents or power can directly affect the business system, e some may indirectly affect. Thus, the total area of the ess environment can be defined, whose directly or direct ton business programs 

• The business environment has all the factors that affect ess, weakness, internal power, relationships, and free, mment policies and regulations; the nature of economies economic conditions, socio-cultural factors,- population i~l_trade, natura\ componen~s, glo~al_ !rai~s an~ It ns; - . . -

ess Environmental Concepts: 
-~-b~sine~s organizati9n·_is_·~- sy~t~~:-~JJ~~i!ls. ces from the environment and. suppresses good~ ·and s. The levels of environtnental power are different. Some ose and internal forces while -others have external forces. ' l forces may be related to the national· level, on the nal level or internationally. Each business organization tries rstand the available opportunities and facilitate the ~ts _caused by the business environment. Business zations may not change the external environment, but they react. They change their internal business factors to stand external opportunities and to cope with the dangers of tnal environn1ent. Therefore, to analyze the business onment and analyze the business environ1nent to work crl • • Y, ,t 1s a significant task of managers, through which they 
onment: Issues and Challenges (Vol.Ill) 1270 
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can nlake the effective business strategies. 

A business can be installed. But the business ne~ds a financial resource to survive successfully, so the bus1n~ss 
d ends on the financial institutions. The acceptance of social ep . p k customs, for which it has to rely on society. roper mar et conditions, for this, will have to rely on the market. The sale of products or services, for wl~ich it depends on the customer. Labor, for which it depends on society. . 

Then there is natural resources and raws, so it depends on nature. Also, l~gal support to the government depends on the I government. There are many factors that affect the business environment. These factors include a single concept called business environment. • 
. The things that depend on the things that depend on the business are not stable, it is extremely dynamic and constantly -changing~ · ·· ;. 
The _ changing needs of the customer and the ne'Y innovation in the market are part of the business· environment. The challenge of businesses of this technology is not to enter the market but to survive in the market. Survival in the market is to ·adapt to the change that comes as fast as possible. To connect with -change, the meaning· of a business environment is to have a . consciousness. 

-
Definition of Business Environment: 

The sum of all the individuals, organizations and forces, as well as th~ business, which are still dependent on business control, which affect the overall performance of the business is a • conunercial environment." · ' 
Nature of the Business Environment: 
1) System Approa~h: Basical~y, business is a system that creates goods and services to meet the needs by using raw. workers etc. from the atmosphere. • ' ' 
Envirorunent: Issues and Challenges (Vol.III) 
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N •. 1 Responsibility Method: Fro111 this point of view, the 

c1a • 'b'l' c. 
incss should carry out its respons1 1 1ty 1or the n1any types 

ciety, Scot holder en1ployees, govem111ent etc. 

tivc approach: According to this point of view, the 

ess shapes the environn1ent by dealing with challenges 

tting ti1ne in tin1e. Businesses should change society by 

attention to the needs of the peop1e. 

Environ111cnt Features: 

s environ1nent is the s11111 of the external and internal 

of the business organization, which greatly affects 

ctioning. 

ludes customers, competitors, suppliers, govenunent 

ltural, political, technical and legal elements. 

ness environment is dynamic, which means it keeps 

. . 

the_business environment are uncertain. It is a very 

k to estimate the exact nature of future events and 

ges in the financial and social environment. -

here_Qf~e busin~~s_ re~~w_s _d.iffe~e_nt a~co~d_ing to _ .. 

vinces and regions. 

oe of the Business Environment: 

• ess environment is the most important aspect of 

be aware of the current changes, it helps to use 

not only to adapt to these changes but also as an 

usiness environment presents the dangers as well as 

;lty for any business. A good business manager not 

s and evaluates the atmosphere but also reacts to 

,. Ifwe think of the following, the importance of the 

onment can be understood. • 

. Issues and Challenges (Vol.III) I 272 
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1) Enables Business Opportunities to Identify: 

Not all changes are negative. If they understa evaluate them, they may be the cause of the success business. Identifying a changes can be used as a tool to sol business problems. The study of a professional enviro enables to identify new business opportunities. 
•2) Helps Tap a Useful Resource: 

Careful scanning of the business environment hel use the useful resources needed for the business. It also hel business to track the resources and convert it into goods . service. 
3) To Ideal With Changes: 

The business needs to know the ongoing changes in business environment. Whether it is a change in the needs of customer, the policies of the new government, the techni changes, if the business knows about -these· -regular cha~ges will be ready to deal with those changes and it will succeed. 
• 4) Co-operation in Planning: 

.. ______ Jhis is another aspects of the import~nce _~f ~-Pl:1~~~~ • ·environment. Fully planning is the plan of what should be done the future. When a business professional environment pre.sents problem or opportunity, the business to pay attention to the futu and decide what plans to create to solve the problem or use th opportunity. After analyzing the changes presented, you decision may include a plan to resist the changes to the safe futur in the business. That is, the professional environment is importan in planning. 
S) Helping To Improve Performance: 

. Businesses that are completely scanning their ~nvrronment do not only deal with the changes presented, but also increase their abilities. The. professional environ1nent helps to 
Environment: Issues and Challenges (Vol.Ill) 



1_q63340-7-9 • Year: 2023-24 91s-S d . . ~&~: . 55 efficiency an survive 1n the market by \ bus1ne 
-~to~~ the extema\. ~b1n1ng . ~n . ation of Danger. oetertll1n . 

-n.i •nteraction between the bus1ness and its environment l lle' • • d d c •ze the opportunities an angers 1or the business. It cogn1 
fs1' re {essiona\ entrepreneurs to successfully meet these ~\ps pro 
,ba\\enges. 

. ction for Development: no~ . . Interaction with the environment makes new areas of e\opment open for commercial companies. This makes the _ ;iness enabled to _identify the areas for the development and eXpansion of the bu~1ness .. 
S)Con!inuous Education: 

- . . -Environmental analysis facilitates manager's work to deal with b'µsiness challenges. Managers are ~otivated to constantly - --- - -- . _ update their~ knoy!.l~dge, understan~ing, unq.e~~~n~~g and ~ki~ls to fulfill the estimated changes in the business sector. . - • - • . -- ... . -·- - - --- --- ,. . - -
.. - - . -- -- . -. .. -... - -9) Help Improve the Image: 

' 

. - ----: ·Environmental studies help-improve··-the • tmage~-of·the·• business by showing their sensitivity to the environment in which , the business is working. For example, in view of the electricity shortage; many companies have installed tractor power plots in their factories to meet their own electricity needs. 
10) Help In 1'he Opponent: 

It helps companies to analyze the policy per competition and plan their-own strategies accordingly. 
l l) ldentifying1'he Power and Weakness of the Organization: 

The professional environment helps to identify the personal strength and weakness of the organization by studying technical and global events. • 
Environment: Issues and Challenges (Vol.III) • •. \ 274 
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Types of Business Environment: 

A) Internal Environment: 

The internal components of the business are ge 
. nera 

known as a controllmg factor. Because the company has c 

over these factors. In this business can make the business c~n 

as we need. Environmentally friendly their employees, phy:? 

fac~lities, organizations and ~xecu~ive tools, for example, cha~ 
or improvement of marketmg mixture, etc. The followino 
important internal ingredients.-

0 a 

I) Value System: 

Value system of founders and actors is important based 0 

business selection, organization goals, goals, business policie 

and methods. It has been agreed everywhere that the extent t 

which the children are shared in the organization, becomes a 

important factor that contributes to success. This value system 0 

business on customers, e~ployees, stakeholders, society an 

people has an impact on the business and also affects the business. 

_ . _ There are also value systems and moral standards in the 

factors that are evaluated by the business. All of these standards 

_consid~r __ ~l_I_ these stand~~d~ _ _w.h_en decisions for 

investment or business, etc. 

2) Foresight, Goals and Object: 

Priority of business, direction of development, business 

philosophy, business policy, etc. They guide the vision and goals 

of the business. The business emphasizes the foreign market an 

if the development of an international self -government busin 

based on development will affect them. The select bus· 
created around your basic skills through continuous pro 
and technical innovation requires focusing on business 
-oriented to get global domination. That is, the busi 
focus on the vision of the business, the cost of the 
is, the business of the business makes the bus· 

Environment: Issues and Challenges (Vol.II 
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;JtJ311age . tional design, the design of the board of 
' organ•z:ofessionalism of the management, etc. are 
•rectors, thet ~s that atf ect the decision in the business. Some j, nt f ac O d l d l d • • h' J111p0rta ent strUctures sty e e ay ~c_1S1ons, w 1le some 
nisn!ge~mroediate faciht1es t? _make de~lSlons. T~e ~oard of fl\llde is the highest dec1s10n -makmg orgamzatton that 
OifCCt~rses the direction of the development of the organization 
ile~=itor the performance of the organization. The .quality of 
an board is a very serious matter for the development and thdorrnance of the company. That is, the management of the . f usine~s affects the structure and its appearance. . . . 
4)Intema1Po"Y,er Relationship: ·- _· • - ... . .. 

·-

The amount of help from various levels of employees, 
shareholders and board of directors and the ·execution of their 
implem~n~~ion .!~~ugh hig~ ~~~~g~_~e~~-lJ.a~_ a -~-i~c~t-- = :_- --- -- - 1 

impact. The relationship between the members of the board of 1 

directors arid the chief executive and the-board is-·atso-·a·seriotis ·- -• 
_factor, which affects the business. . - ~- ·-.-: ._- - - ··--_-··- -_··-. -- . - ·• . ... -- "'·:·~ .. · -:.:.:..- -- -- ··---... -::-~::.: ~-· ---=.: :. -:-·-- .... ---- ... __ - • . . S)H~man'il~sources: . • . - - • • . ·:· -- ••.... • -_-_ .. -~:-_··>·: ~-- - -----~. • • . . •. 

. -- - . - - ·-- ---
--- ·. - Skills, quality, morale, commitment, . attitude, -the .. 

characteristics of human resources can lead to the strength and 
~eakness of an organization. Some organizations make it difficult to restructure or modernize due to the resistance of e~ployees. But in some others it can be easily done. People from different levels, initiatives, etc. can be different in different organizations. They have an impact of organizational c~lture a~d overall environment. That is, human resources and their quality 
autl skills affect the business. . 
6) Company Images: • · 
_ The image of the coinpany is important when financing, 
Environment: Issues and Challenges (Vol.Ill) 1 276 
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establishing a joint venture or other fro . Yea,· : 2 

demanded them, entering the purchase nt, 1n the 01 

d In 
agreen1 ean 

pro ucts, etc. many cases the brand e . . ent, settin 
quity ts also . g u 

7) Different Components: 
101Porta 

There are many intercourse comp 
• ful +. • onents Wh. 

busmess success or .ladure or make dee· . ' tch aff e 

following things- IS Ions. They includ 

a) Physical assets and facilities like p d . 

hn I d d . ro uction 
tee o ogy an pro uction equipment d • t 'b . cap a 
+. ffi • h ' is n Uhon 
.lactors a ectmg t e company's competitiveness. ' etc. 

b) among other things, among other things the ab ·1 ·ty 

d d I d ' 1 1 of rese 
an eve opment an technology determines th .. 

I h b • • . e ab1h 
p ay t e usmess mnovattve and compete. 

c) It directly affects marketing efficiency in the m k- . 
. • • h h 1. 

ar ett 
~t1!11tl~n, sue as t e qua 1ty of the vendors, brand equity 

_ .. d1stnb~~IOJ! network. It al_so makes it significant due to bra 

extension, new product introduction, etc. . 

B) External Environment: 
N 

:I 
:.11 

'I i.il, 

·The e~ternal • business environment involves the subt 

atmosphere and the gross environment. 

A) Micro Environment: 

Understanding the environment in which business work 

as an organization is a very important dimension. The ~ubtl 

atmosphere is a business environment. Because the function ° 
the subtle environment has a direct impact on the business. They 

include the following factors-

I) Customer: 
. • f rganizations 

The main purpose of the existence o o 

many businesses is to meet and satisfy the needs of the cuSt0 

The goal of the business is to satisfy customers and make a 

Environment: Issues and Cha11enges (VoJ.111) 
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81_963 . . 

8~ :9.78· . uunate purpose 1s to provide the best product 
IIJfll, while th: :er at the best price. If successful in doing so, 

re·ce to the cusb~ successful. That is why it is more important to 
t • ss can . {.". db k blls1ne t mers and their 1ee ac • !It thecus o 

i'•ten to 
1\) • . • petit1ve: 
!)Co!ll Th re is no pure monopoly in the world. Each 

. fin is large or small, competition and competitors. 
organtf; the business needs to be constantly monitored by their 
11iere ~i~;rs. The business should make sure that their product has 
co~~lities that make them different and different in the market. 
~iv~n products must also be better and cheaper than the 
competition. 
))Employees: 

Employees or '9YOrk~rs are the most -important 
components of the business pro~~~~- Huni~n resources have an 
important factor in the success of business. Therefore, it is also -_ 
necess.ary-to_trai~ ~nd 4evelop by appoin~ing the~(?-etjlploye_~s-for~ --:: .---· - -
proper work. If there is no care in this subject, the business organization can never succeed. -• • - ---- - - - --
D)Shareholder~: • -_. -·- - .. -··---. ~- - ·---... · .... -.-.. _ ---· --- .. -------. - - ---- - .. -· .. 

Partners invest in the company. But they are not just 
investors. They have parts of the company. So they are the owners 
of the company in a way. This means they are involved in running 
a company. Partners will also ask for returns on their investment. 
!herefore, it is the duty of the company to make a profit and give 
it to the shareholders. They have to create wealth for these 
stakeholders. Their interest- dividend also has to be paid. 
Therefore, the company requires proper balance between the 
health and the benefits of the company. 
E)Supply: 

Suppliers provide the mater1als and products needed to 
operate the business. The relationship between business and 
Environment: Issues and Challenges (Vol.III) l 278 
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suppliers is a powerful equation. The two depend o 
for their existence. That is why the business need 
healthy and proper relationship with their suppli 
essential for the s1nooth work of the organization. 
F)Media: 

Each business needs a media to promote their b 
goods and get a market for their production. That is 
business must maintain their relationship and their posi 
negative coverage in the media can cause major <lama 
business. That is why PR managers appoint PR manager 
the business media positive results. 
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